HO .- WALLs

Ripley Entertainment, owners of the world-wide Ripley’s Believe It
Or Not museums, recently purchased Liquid Fusion interactive
floor tiles from Holo-Walls for their new museum project in San
Francisco which opened in June 2010.

Incorporating 30 Liquid Fusion tiles — 8 Orange/Dark Orange and
22 Purple/Orange — the Ripley’s design team used them the
hallways of the museum with great success. According to the
design team, the tiles are a hit especially with the kids and added
a new interactive experience to the project.
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